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Campus Portals Make Progress;
Technology Budgets Suffer Significant Cuts

Colleges and universities are
making progress in developing
and deploying campus Web por-
tals according to new data from

the 2002 Campus Com-
puting Survey. Over one-
fifth (21.2 percent) of the
campuses participating in
the 2002 Campus Com-
puting Survey report that
they have a “single/initial
sign-on campus portal” up
and functioning as of fall
2002. Another fifth (20.4
percent) report that the
campus portal is “under
development” or being
installed in the current
academic year. Just under
a third (29.5 percent) of
the participating cam-
puses indicate that portal
issues are now “under
review/discussion” at their
institutions, while a similar
proportion (29.0 percent)
report no portal planning
orrelated activities at their
institution.

“The 2002 dataindicate
that Web portalsare finally
making the transition from
an abstract concept into a
real institutional service,”
says Kenneth C. Green,
founding director of The
Campus Computing Proj-
ectand a visiting scholar at
The Claremont Graduate

University in Claremont, CA.
“Moreover, the campus investment
in portals can be seen in the broader
contextofanew commitment to en-
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hanced institutional services across

all sectors of higher education.”
Green cites other data from the

2002 survey that reflect the cam-

pus commitment to Web
portals. For example, a
fifth (24.9 percent) of the
campuses participating in
the 2002 survey currently
have a strategic plan for
portal services; another
third (32.7 percent) are
now developing these
plans. Survey respondents
rate “providing a campus
portal for Web-based stu-
dent services” at 5.5 (scale:
I=not important; 7=very
important), up from 5.3 in
2001 and 5.2 in 2000.
The 2002 survey data
also reveal gains on eCom-
merce and eService issues.
"Two-fifths (40.5 percent)
of the nation’s colleges
and universities can process
credit card payments from
their campus Web sites, up
from 27.6 percent in 2001
and more than double the
number from 2000 (18.6
percent). In contrast, just
5.1 percentofthe campuses
participating in the 1998
survey could process credit
card transactions from their
Web sites. More than two-
thirds (70.9 percent) of the
institutions participatingin




the 2002 survey report that their
campus Web site offers on-line
course registration, compared to
just over half (55.4 percent) in
2001, 43.1 percent in 2000, and
20.9 percent in 1998

“Again this year the survey
data show some significant

during the current academic year.
One-third (32.6 percent) of the
institutions participating in the 2002
Campus Computing Survey report
a decline in the academic comput-
ing budget at their campus for the
current academic year, compared

well over half the institutions (55.5
percent),compared to27.9 percentin
2001 and just 11.8 percent in 2000.

Another indicator of troubled
technology funding is the grow-
ing number of campuses reporting
mid-year budget cuts. Fully one-
fifth of the 2002 survey

gains on a number of key
eCommerce and eService

Budget Cuts in Academic Computing

(percentage reporting budgets, by sector)
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The mid-year budget re-
scissions in public univer-
sitiesaveraged 3.4 percent

is still roughly two years
behind in its eCommerce/eService
offerings.” At the end of the day,
states Green, “the benchmarkisstill
Amazon and other consumer sites
that are all too familiar to students
and faculty, and thatoffera farricher
array of information and services
than are commonly available on
most campus Web sites.”

Other data from the 2002 survey
support Green’s comments about
a lagging eCommerce/eService
infrastructure. This year’s survey
respondents rated the campus
capacity for eCommerce 11th on
a list 12 technology infrastructure
metrics that include network and
telecommunications services, user
supportservices, online instructional
resources, network security, and I'T
training for students and faculty.

Adding to the eService/
eCommerce challenges ahead for
colleges and universities are the
budget cuts underway across all
sectors of American higher educa-
tion. The 2002 survey providesvery
clearindicators of major budget cuts
and declining technology spending

to just under a fifth (18.0 percent)
in 2001 and about one-eighth (11.4
percent) in the 2000 survey report.
The budget challenges were most
pronounced in public universities,
where this year budget cuts affected

in A/Y 2002, compared to
4.3 percentin 2001 and 2.9 percent
in 2000.

A final indicator of declining
technology budgets for the cur-
rent academic year (2002/03) is
reflected in purchasing plans.
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Across all sectors, four key tech-
nology purchasing indicators
(purchasing by academic units,
purchasing by administrative units,
all institutional purchases

crease for ERP software and ser-
vices, while almost three-fifths (57.9
percent) report no change in their

ERP budgets. Additionally, less than

ing”; just over one-fourth (26.4
percent) “agree/strongly agree”
that budget cuts will “severely
impeded/interrupt ERP upgrade/
replacement efforts.”

of desktop/notebook com-
puters, and purchases of
network servers) show 40

Impact of Budget Cuts

(percentages, by sector, 2002)

Roughly two-thirds (67.9
percent) of the institutions
participating in the 2002

declines in the percentage
of campuses reporting
“increased purchases”
and greater numbers of
institutions reporting
“reduced purchasing,”
compared to the 2001
and 2000 survey data.
“The budget cuts are
not surprising,” states
Green. He comments
thatthe downturn in tech-
nology funding in higher
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Gollege spondentsindicate that full-

have functioning wireless
LANSs, compared to half
(50.6 percent) in 2001 and
29.6 percent in 2000. An-
other eighth (12.7 percent)
report that wireless LANSs
will become functional
this year. One tenth (10.0
percent) of the survey re-

campus wireless networks
are up and running at their

education comesat the end

of a seven year cycle in which cam-
pus technology budgets increased
dramatically during mid- and late-
1990s. Additionally, he notes that
more than 40 states have moved
from budget surpluses to deficits

one-fifth (17.7 percent) report that
their campus is delaying or defer-
ring ERP replacement or upgrades
because of budget issues.
Although the majority of survey

respondents seem somewhat op-

institutions as of fall 2002,
compared to 6.2 percent in 2001
and 3.8 percent in 2000. Across all
sectors, the 2002 data suggest that
wireless services cover just under a
fifth (18.3 percent) of the physical

campus at those institutions re-

in the past two years: “The
response in many states has
been to make dramatic cuts

Going Wireless, 2002

(percentages by sector)

porting wireless networks,
compared to 10.9 percent
in 2001.
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the 2002 survey data sug-
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The annual Campus
Computing Survey, now

in its 13th year, is based on
data provided by campus of-

ficials, typically the senior
technology officer (CIO/

CTO,vicepresidentforin-
formation technology, etc.)
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administrative/ERP (En-

terprise Resource Planning) sys-
tems will continue, even as other
I'T spending suffers. “Only 8.4 per-
centofthe 2002 survey respondents
report budget cuts affecting ERP
software and services,” says Green.
In contrast, he notes that one-third
(33.8 percent) report a budget in-

timistic that budget cuts will not
have dire consequences for key
technology initiatives on their cam-
puses, many I'T officials are clearly
concerned. Almost a third (31.9
percent) “agree/strongly agree”
that budget cuts will “severely
impede efforts to enhance eLearn-

and fall of 2002.

Copies of the 2002 Campus Computing
Report will be available on December
10th. Price: $37 (plus $2.00 shipping).
Order from Kenneth Green, c¢/o Campus
Computing, PO Box 261242; Encino, CA
91426-1242. Please use the order form
on page 4.
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READYZNET

A Free Series of National Satellite
Broadcast and Webcast Programs

READY2NET — What's Real, What's Not, and What Really Matters for Higher
Education in the Internet Age.

READY2NET is an award-winning series of national and international interac-
tive roundtables focused on the challenges and opportunities that the Internet
presents to higher education. Leaders from the higher education community and
high tech industry participate in a structured discussion about an array of tech-
nology issues affecting higher education. READY2NET is intended as a forum for
exchange, learning, and reflection among the technology and higher education
communities.

The READY2NET series is available FREE and is broadcast live via satellite and
streaming video over the Net. Each 90 minute program includes a panel of campus and
industry experts, and provides for audience participation by phone and e-mail.

Please check the READY2NET Web site for information about the 2002/03 se-
ries and how to register for the free satellite downlink or for information about
downloading the streaming video over the Web.

READY2NET a joint project of California State University-Monterey Bay, Case
Western Reserve University, and The Campus Computing Project.

The Producers of the READY2NET Series

Lev Gonick, Case Western Reserve University @ Kenneth C. Green, The Campus Computing Project
John Ittelson, CSU Monterey Bay e Arlene Krebs, CSU Monterey Bay

www.ready2net.net

Year 3 READY2NET Programs
Fall, 2002

Oct 24th: Teaching, Learning and
Assessment with ePortfolios

Nov. 21st: Whatever Happened to
Technology?

Winter/Spring 2003

Jan 21: Advanced Networks for
elearning

Feb., 2003: Web Services

March, 2003: Language and Culture
in the Digital Age

April, 2003: No Strings Attached
- Wireless and PDAs in Higher
Education.

Past READY2NET programs are avail-

able free as Webcast archives from

the READY2NET web site.
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